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Improve your Dental Health
with Elevate Dental Implant

Satisfied
Patients




BCCOHP AN HIGSSEN

British Columbia College of IMPLANT
Oral Health Professionals PROVIDER

ABOUT US

Your Trusted Dentist in
Metro Vancouver Area

Finding the right dentist in the Metro Vancouver area shouldn't be
complicated. At Elevate Dental Implant, we make quality dental
care simple and accessible for your entire family. With over 35
years of experience, our team brings trusted expertise backed by
decades of proven results.

Our clinics are strategically located in Surrey, Langley, and New
Westminster, so top-notch care is always close to home. From
adults to kids, we welcome patients of all ages and are passionate
about building lifetime relationships through positive, comfortable

experiences.



Comprehensive Dental Solutions

Cosmetic Dentistry

ransform your smile with our advanced
T cosmetic dentistry treatments. We
provide professional teeth whitening for a
radiant look, Invisalign clear aligners for a
straighter smile, and veneers for a flawless
finish. Our personalized approach ensures
results that enhance both confidence and
appearance. Discover your “wow" factor with
Elevate Dental Implant Centres.

Surgical Services

hen complex dental issues arise, our
W skilled dentists are here to help with
expert care. We specialize in advanced dental
implants designed to replace missing teeth
with natural-looking, permanent solutions.
Our treatments restore function while
maintaining comfort and aesthetics. Trust our
team to bring back the strength, health, and
confidence of your smile.

Emergency Dental Care

ental emergencies can happen anytime,

D often when least expected. That's why we
provide prompt and reliable emergency dental
care to handle urgent concerns like severe
tooth pain, broken teeth, or dental trauma.
Our skilled team is prepared to act quickly,
relieving pain and preventing further
complications. Count on us to restore comfort
and protect your smile when you need it most.



Dental Implants

ur dental implant specialists use
O advanced techniques to replace missing
teeth with durable, natural-looking implants.
Each treatment is designed to restore both the
strength and beauty of your smile. With
precision planning and state-of-the-art
technology, we ensure long-lasting results.
Trust our expertise to give you back the
confidence and function you deserve.

things our

patients love
about us

Invisalign Treatment

traighten your teeth without the hassle of
S traditional metal braces. Invisalign uses a
series of clear, removable aligners that
gradually move your teeth into the proper
position with comfort and ease. The aligners
are nearly invisible, allowing you to maintain a
natural look throughout treatment. Enjoy the
confidence of a beautifully aligned smile
without the restrictions of wires or brackets.

Free Consultation

Leader in All-on-Four
same-day teeth

All treatments in-office

Teeth Whitening

rofessional teeth whitening delivers
P results that over-the-counter products
simply can't match. Our safe and effective
treatments remove years of stains, revealing a
smile that's several shades brighter in just one
visit. With advanced whitening technology, we
help restore your smile’s natural brilliance.
Experience the confidence that comes from a
radiant, refreshed appearance.

35+ years of quality
dental care in the MVA

Friendly and
professional teams

Modern equipment
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Experience education,
travel, and work opportunities
around the world RO

RESERVE NOW

500+ Students



Closer Than Ever to Your Next
Adventure

If you've made it here, it's because you have the desire to start a
life-changing experience abroad, through courses or exchange
programs. Don't be afraid, break the barriers! Will you let us help
you?

Your Trusted Partner to Global Success

) 4+ YEARS

Professional Guidance, Worldwide Opportunities



FROM $300 FROM $50 FROM $15

L EARN

LANGTUAGES

ON/L I NE

Visa Assistance =i-lafafi I' & Language Lessons

BOOK




Hear from Our Global Community

Voices of our community: building brighter futures abroad

Thanks to Exchange Connectors Abroad, studying
at Santa Barbara City College was a dream come
true. | felt supported every step of the way.

g Luis Moreno
& Lima, Peru

Exchange Connectors Abroad guided me with
clear information about MBA options in Canada.
Their support made my decision confident.

Carla Figueroa
< Lima, Peru

Filing my tax return in Canada was fast and
stress-free thanks to Exchange Connectors
Abroad. Their support gave me peace of mind.

ﬁ Aranza Gonzalez
Guadalajara, Mexico

| felt fully supported by Exchange Connectors
Abroad while handling my tax return. Their
professional help made the process easy.

Shelley Daga
vy * Milan, Italy
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DENTIST IN SURREY, BC

Welcome To Nordel Crossing Dental Centre




Your Dentist in Surrey, BC

At Nordel Crossing Dental Centre our dentists and staff are devoted
to provide you with a high standard of care and excellent dental
experience. We are a team passionate about finding a long term
solution for your oral health.

Each patient will receive individualized treatment, and your dental
procedures will be as painless as possible. Our team is extremely
attentive to your comfort, with an emphasis on supportive, caring,
gentle, affordable dentistry.

You will be greeted with a smile every time you visit our clinic, and
we look forward to meeting you!




Comprehensive care, one convenient location

We treat patients of all ages, providing quality ) ) , , o )
i We provide dental implants to make your life We provide Invisalign clear braces or retainers
care for your whole family... ) )
more enjoyable again... for all ages...

LEARN MORE

LEARN MORE LEARN MORE
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We will do our best to accommodate
your busy schedule. Request an
appointment today!

HOME ABOUT ~ NEW PATIENTS v

Visit Us

Our goal is for you to leave our office with a memorable and enjoyable
experience, which is why our welcoming and compassionate staff will do
everything they can to make you feel right at home.

#205 - 12080 Nordel Way
00 Sirrey, BCVAW 1P6

o (604) 593-7866

@D

#205 - 12080 Nordel Way

Monday: 9:00 — 6:00 Surrey, BC V3W 1P6

Tuesday: 9:00 - 6:00
Wednesday: 11:00 — 8:00
Thursday: 11:00 - 8:00
Friday: 9:00 — 4:00
Saturday: 9:00 — 4:00
Sunday: Closed

Phone: (604) 593-7866

APPOINTMENTS

SERVICES +~

BLOG

CONTACT
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GETTING CLOSER TO YOUR NEXT ADVENTURE!

If you got here, it is because you want to start a life experience abroad through courses or
exchange programs. Don't be afraid and break the barriers! let me help you



DON'T KNOW WHERE TO START?

Here are some options that will allow you to begin your dream adventura

Tailored Advising - Exchange
Programs

We help you cannect with your nest

international experiance In Australia,

Canads, the United States, Malta or
New Zealand,

The advisig is ammed at peaple who
have a basle understanding or do nat
have much detaibed mformation
regarding programs international
exchange and need an initial guids
where their personaliprofessional
profile Is examined and they arg
shewr some proposals that best fit
thelr current situation and future
Foals;

Visa Applications

Valid anly far the folowing visas:

Wisitor Visa: business, tourism, medical
wreatment (B1,82,51/82), Study Visa
{F1, M1, Exchange Visiter Visa (1] -
LUinitad States

Visitor isa, Study Fermit - Canada
Visitor Visa, Stedent Visa (Subclass
500}, Work and Holiday Wisa (Subclass

A62) » Austraila

Wisitor Visa, Student Visa, Working
Holiday Visa - New Zealand

Tax Return Filing

ifyou have or had 3 Nonregident Allgn
STatus, you must file 3 o returm o

account for the (ntome obtajned inthe
1@ year priorioyour rendrmn and be
able to fully comply with the IRS tax

rules while living in the US and
inclusive, if you are already in your
country of origin,

Applles for:
International Students & Scholars
11 Work and Travel Particlpants
Au Pair & Camp Counselors
Interns & Tralnees
Royalties

Book A Call Now




IF YOU WANT TO KNOW HOW TO TRAVEL AROUND THE WORLD...

27 March, 2022 21 March, 2022
CoOp Program Canada Working Holiday New Zealand
By Jair Gome:  in Start your journey By Jair Gomer  n Start your jourriay
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IF YOU WANT TO KNOW HOW TO TRAVEL AROUND THE WORLD...

CoOp Program Canada

By jalr Gomez  In Start your journey

Know benefits of taking a CoOp program In Canada, One of the bast
countries in educational quality, choose between different professional
careers They are professional or technical diplomas that have a
duration from & months te 2 years. These programs consist of
thearetical studies [academic campanent] and paid prafessionsl
practices (CoDp componant, also known as [..]

Read More —

Ship for World Youth Japan

By Jalr Gamex  In Start your journey

El SWY program, conocido también coma Barco Mundial de i3
Juventud, es una inlclativa dnica de experiencia de vida patrocinada
por el gobierno de Japon que busca promover & liderazgo entre
fovenes japoneses y de otros paises del munda prepardndolas para
trabajar y prosperar en una sociedad globalizada. El programa fiene
una duracién de poco {..]

Read More —

Working Holiday New Zealand

By Jalr Gomaz  In Start your journsy

The New Zealand government has Working Holiday Visa agreements
with several Latin countries, which allows many young people to work
far 1 year on Kivd lands and study a language course or shert tralning
course for up to & manths, IF you want to review study options in New
Zealand click here. in addition, they have [.]

Read More =

Au Pair USA

By jalr Gomaz  In Start your journey

The Au Pair program allows participants and host families to carry out
a mutually rewarding cultural exchange for up to a maximum perlod of
2 years. Participants will be able to continue their education while
experiencing everyday life with an American family, while hasts will
receive refiable and responsible child care that they will becoms [..]

Read More —




Partners

e Skyscanner Na Q . " = Skyscanner

Inquiries at 1-236-866-9730 or email us at info@peruviantraveler.com

Chat w/ an expert Online Now
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PRODUCT FEATURES VideoOn Feb 2 :
Caption

Taste our crunchy, soft croquettes. You
won't regret! @

Dare to try it?®

Find us in many stores around BC,
Ontario and Alberta ©

#gourmetfactory #instafood
#croguettes #snacks
#vanccouverfoodie #britishcolumbia
#brazilians #foodie



https://www.instagram.com/explore/tags/gourmetfactory/
https://www.instagram.com/explore/tags/gourmetfactory/
https://www.instagram.com/explore/tags/finesnacks/
https://www.instagram.com/explore/tags/croquettes/
https://www.instagram.com/explore/tags/goodfood/
https://www.instagram.com/explore/tags/appetizers/
https://www.instagram.com/explore/tags/appetizers/

PRODUCT FEATURES PhotoOn Feb 16 Caption

Enjoying our Croquettes in a super
@ poice A4
Viancouver, British Columbia fun and delICIOUS Way!

Our products are made with real
protein which makes them much
tastier, even if it's frozen tasty fresh

Comment to know where else you can
find our products

#croquette #croquettes #instafood
#snack#vancouverfoodie#brazilian




PRODUCT FEATURES PhotoOnFeb18

Caption
¢Did you know that it only takes 15 min
to cook our Croquettes?¢d

Gt gourmet.factoryca
=% Vancouver, British Columbia

Gourmet Factory is a genuinely local
Canadian company that invented a
different way of producing and

presenting croquettes.

: o GUETTES
£ cRoWE ik
\ mwﬁmﬁﬁﬁu e 1o

#croquette #croquettes #easyrecipe
#instafood #foodie#vancouverfoodie




PRODUCT FEATURES PhotoOn Feb 23
Caption

et gourmet.factoryca
®™= Vancouver, British Columbia

We know your taste that's why we work
Q%ﬁ% _, with the best ingredients to offer snacks
A - the way you love.

it SAUSAGE & CHEESE CROGUETTES
e S st FUREE Ex, Pemac | |
g s . i L [
L f
|

W

iy,

#croquette #croquettes
#croquettesmap #cheesecroquettes
#croquetteskitchen #vancouverfoodie




PRODUCT FEATURES PhotoOn Feb25

(ot gourmet.factoryca . C a pt i O n
e — HIGH PROTEIN CROQUETTES!

Our state-of-the-art manufacturing
process, high-quality products and
skillful professionals work towards
delivering an extraordinary experience
and unforgettable taste to our
customers.

#croquette #croguettes #instafood
#foodie #snack #vancouvereats




PRODUCT FEATURES CarouselOnfeb9

u.ﬂ.: gourmet.factoryca
2% Vancouv er, British Columbia

Caption
Enjoy the styles and tastes of Latin
America, Europe, and North America.

Pick one of them or ALL of them®
They suit all special occasions and events!

‘*Hﬁ%%&?;‘fﬂﬁh Tag us and share your favourite one
#croquette #croquettes #instafood

#foodie #snack #vancouverfoodie
#vancouvereats




HOT MOMENT  Reelon Feb 4
S S| Caption

The champions league is around the
corner!!@®

With our croquette, you have no
excuse for going to that champions
league game party empty-handed.

#croquette #croquettes
#championsleague #soccerfood
#partyfood #vancouverfoodie
#foodie#croguetesdequeijo




HOT MOMENT PhotoOn Feb 11
Caption

Have you ever watched soccer with
croquettes?
It's time to try our croquette with the
coming champions league.®

st gourmet.factoryca
"= Vancouver, British Columbia

Are you ready??

#croquette #croquettes
#championsleague #soccerfood
#partyfood #foodie #vancouvereats




EASY PEASY RECIPE PhotoOn Feb 12

h,....; gourmet factoryca Ca ptlon d
ancouer, Bih Columbia Our croguettes go so well with any sauce.

This sauce is broccoli cream cheese
sauce

Try them out with your sauce and
let us know your favourite in the
comments below

#croquette #croquettes #apettizer
#snacks #vancouverfoodie
#vancouvereats



https://www.instagram.com/explore/tags/snacks/
https://www.instagram.com/explore/tags/gourmetvancouver/
https://www.instagram.com/explore/tags/apettizer/
https://www.instagram.com/explore/tags/snacks/
https://www.instagram.com/explore/tags/gourmetvancouver/
https://www.instagram.com/explore/tags/foodvancouver/

EASY PEASY RECIPE Reel OnFebs

Caption
¢Did you know that our Croquettes

can be cooked in an air fryer for
only 10 minutes?®

It's easy peasy and perfect for busy!

Check our retailers in the
Highlights

oty #croquette #croquettes
#airfryer#snack #airfryerrecipes
#10minmeals #vancouverfoodie




EASY PEASY RECIPE FReel OnFeb17 .
- Caption
' OVEN BAKED CROQUETTES!

Just throw our croquettes in the
oven
You'd never know that these
croguettes were made in the oven!

Check our retailers in the Highlights
#croquette #croquettes #oven

#easyrecipe #snack
#vancouverfoodie #vancouvereats




FEASTER FACTORY

QY W

Caption

Try our Easter Factory, a mouthwatering
combination of Fettuccini Alfredo with prawns
and mushrooms sautéed with spinach

Don't miss the chance to get our new meal @
Find us at our historic branch in Gastown
#oldspaghettifactory #instafood #foodies

#vancouverfoodie #britishcolumbia #gastown
#easter #spaghettialfredo #pastas



https://www.instagram.com/explore/tags/gourmetfactory/
https://www.instagram.com/explore/tags/finesnacks/
https://www.instagram.com/explore/tags/croquettes/

Caption

Enjoy the delicious Easter Factory our
new limited creation

It's a solid prawnttuccine all'Alfredo
with italian bread accompanied by a
white wine

let us know what side else can add

#vancouver #pastas #italianfood
#easter #italianrestaurant #instafoodie




EASTER FACTORY

Caption

¢Did you know that buying our Easter Factory
meal you will get a sweet gift?

Guess what itis .... yes, that's a Pascha Egg
#easter #vancouver #easteregg #chocolate

#foodlovers #spaghettifactory
#easterfactory




FOODIE COLLAB

Caption

Easter is coming soon and The Old Spaghetti

‘B4 Factory is ready to launch its new meal as of
"@?ﬂ’ February 1st till April 9th
vancouverfoodie

s W This is your sign to try the new Easter

Factory and let’s be honest @osfcanada is
e THE perfect place to dine in with the fam

Last thing, this meal comes with a special
"Rl o treat too @ Encourage to find out it!

it @ #sponsor #easterseason #vancouverfood

Select a Group . #pasta #newmeal #oldspaghettifactory
#italianfood

l o view Insights



https://www.instagram.com/realcanadiansuperstore/
https://www.instagram.com/realcanadiansuperstore/

FOODIE COLLAB

Caption

My favvv!!l @e
sopheats

Sophia + John | Vancouver Food

Engagement Rate 662 %

do you dare to try it?

1298 459K 884
rﬁ o 63 #oldspaghettifactory #instafood
B /Week  Ag® A #foodies #vancouverfoodie
o Dasthourt @ #britishcolumbia #gastown #easter
» #spaghettialfredo #pastas



https://www.instagram.com/explore/tags/gourmetfactory/
https://www.instagram.com/explore/tags/finesnacks/
https://www.instagram.com/explore/tags/croquettes/

FOODIE COLLAB

Caption
Thin egg fettuccine noodles and Alfredo
il sauce accompanied with bread and
S AT wine The perfect match, you will
CE not be able to resist it
‘I_.22ﬁ .1_8'3K | §17

s ae 223 Available on the menu @osfcanada

H S #partyfood #foodie #vancouvereats
—i i #italianeatery #vancouver #easteregg

BRHRY o iov v #foodlovers #spaghettifactory



https://www.instagram.com/potluckyvr/

FOODIE COLLAB

Caption
If you’re in Vancouver you need to
deannawoo check out @osfcanada for their new
Py Easter Factory meal @ Thank me later!
el o SN el Are you ready?? Tag a friend ¥
- 9 17K 497
il #vancouverfood #vancouvereats
View Dashboard © #britishcolumbia #foodlovers
Selecta Group . #pastalovers #eateryingastown

#fettucciniaalfredo



https://www.instagram.com/ajsbklynpizzajoint/
https://www.instagram.com/ajsbklynpizzajoint/
https://www.instagram.com/explore/tags/vancouverfood/
https://www.instagram.com/explore/tags/vancouvereats/

FOODIE COLLAB |
Caption

Enjoying a big feast with family + friends
during the holidays is one of my favourite

things about the Easter season

bitesofvancouver
Vancouver Food - Bethany
Engagement Rate 3,56 % Because of that, | highly recommend you
a guys taste the new meal of @osfcanada :
e Tlen Gl white Italian bread + Prawnttuccine
3 15 i All'Alfredo + white wine + Pasqua Egg
= [ Week Ay g L J ,'\1.'-'_; i
#vancouver #pastas #italianfood #easter

#italianrestaurant #instafoodie

Select a Group i y
#bestrestaurants #topeateriesinvancouver
#deliciouspasta #gastownrestaurant

- © View Insights




EXPERIENCE PASCUA

Caption
Come with your colleagues and get 20%
off for Easter Factory

Limited to first 100 Experience Pascua,
hurry up!

#easterseason #vancouverfood #pasta
#newmeal #oldspaghettifactory
#italianfood #experiencepascua

#promospaghettifactory



EXPERIENCE PASCUA

QY W

Caption

What better than delighting a yummy
fettuccini alfredo after work toasting
with white wine Don't hesitate and
come to visit us!

Comment what new meal you would like
on our menu

#vancouver #pastas #italianfood
#easter #italianrestaurant #instafoodie
#gastownrestaurants
#oldspaghettifactory




EXPERIENCE PASCUA .
Caption

Don't miss the opportunity to get
discounts with #experiencepasqua ! Grab
your phone, record a story/reel trying
our Easter Factory and we'll give you 15%

off in your next visit

It's time to create content enjoying our
delicious dishes

#vancouvereats #britishcolumbia
#foodlovers #pastalovers
#eateryingastown #fettucciniaalfredo



https://www.instagram.com/explore/tags/vancouvereats/
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Account insights

Views ®

38,980

Views

followers 44.5%
Nan-followers 55.5%
Accounts reached 13,989

Top content based on views

LONG-TERM JOBS THAY

= EB-3 UNSKILLED VISA

Apr7 Apr 14

Interactions ©

2,326

Interactians

Followers 79.6%

Non-followers 20.4%

Accounts engaged 243
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. VISA BULLETIN
o pa “‘
Mo f = B
FAMILY SPOMSORSMP & GREEN CARD

By content type
m Followers Non-followers
Posts A 46.1%
Reels = —I 39.3%
Stories @D 14.8%
® Followers ® Non-followers
See all
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OF STATUS (AOS) uNSKIllEDl\J"Sé

YOUR FUTURE.

By content interactions

Stories CEEE———— 39.2%
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Content insights
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Insights . 4
) Facebook B Thisyear: Jan1, 2026 - Jul 3, 2026 « | | .
Review performance results and more. y gﬁ

B Overview
= - 5 Set agoal, track progress and leam helpful tips for your professional success. Start new goal
— an r i
&% Audience Views @ 4. Export w Viewers @ & Export w
(23 Leads
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BOK
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E Owverview
o 0
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o 0
Jan1 Feb 20 Apr May 31 Jan1 Feb 20 April May 31
Facebook visits Facebook follows




Ins_lghts_ ﬂ Facebook E This year- Jan 1, 2026 - Jul 3, 2026 - ?
Review performance results and more. w3

Owverview 3 y 1 ) ;
Views @ 3-second views @ Contentinteractions f  Watch time iy

Rie 978.1K +203%| 141K 73 5.6K s3:e5¢  2d 170 478

Results

Views breakdown
v Audience

Leads ; Total
. . 978,111 + 20.3%
essaging
From organic

Benchmarking 849,987 +1posox

~antont
it i From ads

128124 1 753
Aprl
B Content g Viewers @

== [From argamic
@ Ads 308,141

3 Top content by views Boost content See all content

arnings

@ Earnings T 1 eram
- B 3
MAY 2026 E MARCH 2025 o Lo L

WisA BULLETIN GRNEH CARD

& EB-3UPDATE- & EB-3UPDATE - The journey to us A Green Card can Recent discussions
MAY 2026 VISA... MARCH 2026 VISA... permanent residency...  openthe doortonew... | around Adjustmento.

Tuc Apr 14, 4:53pm Fri Feb 20, 1:38pm Fri Jun 26, 5:17pm

o 1430K w313 454K w177 o 450K w107
LaF 17 L] + 1 L 14

) Top content formats & Export w

Published content Views Content interactions

Based on up to 200 pieces of content +20.3% v Jan1, 2025 - Dec 31, 2025
Phato Phato
Photas I 700, I 145
I B Links Reels
Reels . 128170 I 1,243
I, 71 Reels Multi ph
Stories . 72341
I 05 Multi photo

Il G784

Stories

| 8744

Others

| 630

Text

| 28




INSTAGRAM l@'

933

Followers

O/week

@ 36 @ Frequency
Ave Likes /

4.41%

Q 4 -l-I-I-I- Eng Rate

Ave Comments




FACEBOOK ()

29

‘ Followers
v
Ave Likes

Q)

0

Ave Comments

il

O/week

Frequency

5%

Eng Rate

Gourmet Factory

28 likes - 29 followers

Message Like

Posts About Photos

Details

€ Page - Product/service
B4 contact@gourmetfactory.ca
& gourmetfactory.ca

# Not yet rated [0 Reviews)




INSTAGRAM @

-
Gourmet
4.41% 36 4 O/week
factory

Gimme
. . 2.50% 82 2 2/week
Coxinhas



FACEBOOK

-
Gourmet
5% 1 O/week
factory

Gimme

. 1.56% 1 O/week
Coxinhas
e -




I__
Content Schedule

Frequency -2 or 3 posts
per week 6

Product features

13

The hot moment

20

Easy peasy recipe

27

mon tue wed

14 15 16

CL&®

21 22 23

28

S

10

17

24

- BRUARY 2023

fri sat

4 5

11 12

18 19

25 26




N\

4

FACEBOOK f

$22777
Followers )" o
@ 1/week m— -

@ 186 Frequency S e

Ave Likes

2 3 y 7 O/O smhﬁﬁz T:a Qld Spaghetti Factory (s doing in
() 422 eng Rate
r T 2 O L &
Ave Comments \ /




INSTAGRAM

[ @ ] 3318

Followers
@ 1/week
@ 157 Frequency

Ave Likes

() 418

Ave Comments

/ 00
173%

Eng Rate




CONTENT SCHEDULE FEBRUARY 2023

Frequency - 3 posts about | I I N I I

A | (o] | o

@

o | | |®

° )
HEEEEEEE




Digital ADS




Recent ads

Completed + Jun3

Completed  + May 14

Edit

49,058 842

Edit
31,134 HEn

Run again View results

CA$59.68

ant 3t
I

e AL Qi
age Views i) (5]
2 .

e E e
LAD 2 UL per aay

Run again View results

CA$59.75

i

o Spent at
SE W ew s ﬂ
dS W ISWS Sl =

LAD o UL per day
h




View results

Performance ©

Lifetime =
CA%$59.68 spent over 4 days.
Landing Page Views © 842 Cost per Landing $0.07
Page View !
Views * 81,739 Viewers 49,058

Activity

Post engagements
. 1509
Link clicks

N, 1542
Landing page views

I, 542

Post reactions

N 148

~ See all

Run again Create new ad X

Ad rating

Are you satisfied with this ad?

Mo Yes

Details

@ Completed

* Get more website visitors

» See all




View results
Audience
People Placements Locations
20%
o5 ____mm_mm_BR I_ D

1317 18-24 25-34 3544 4554 55-64 65+ unkn...

Audience details ~

Colombia: Medellin (+25 mi) Antioquia; Santiago de Cali (+25 mi) Valle del
Cauca; Bogota (+25 mi) Distrito Especial and Peru: Arequipa (+25 mi)
Arequipa Region; Lima (+25 mi) Lima Region

Run again Create new ad b 4

Details
@ Ccmpleted

* Get more website visitors

9 C;ﬂ.éﬂﬁ 00

O 2days

~ See all

Preview

& EXPANDA SUNEGOCIO CON EL
PROGRAMA DE GREEN CARD EB-3
us GMN esta buscando socios
estratégicos en Per( y Colombia para

conectar a sus clientes con...

Learn more




View results

Performance ©

Lifetime

CA%$59.75 spent over 4 days.

Landing Page Views 591

Cost per Landing Page
View $0.10
Messaging Conversations
Started
4 Viewers ¥ 31,134
Activity

Post engagements
e 1065
Link clicks

., 5 /6

Landing page views
N, 521

Post reactions

BN 158

v Seeall

Run again Create new ad X

Ad rating

Are you satisfied with this ad?

Mo Yes

Details

gl IS

Completed
* et more website visitors
O CA$15.00

O 4 days

v Seeall




View results

Audience

People Placements Locations

40%

30%

20% I

10% I

0% I—— - = STt

13-17 18-24 25-34 35-44 45-54 55-64 65+ unkn...

Audience details ”~
Brazil: Belo Horizonte (+25 mi) Minas Gerais; Curitiba (+25 mi) Parana; Rio
de Janeiro (state); Florianopolis (+25 mi) Santa Catarina; S3o Paulo (state)

Run again Create new ad >

Details

@ Completed
.‘ Get more website visitors
O CA$15.00

O 4days

~ See all

Preview

& EXPANDA SEUNEGOCIO COMO
PROGRAMA EB-3 GREEN CARD us A
GMNM esta buscando parceiros
estratégicos no Brasil para conectar
clientes a oportunidades reais de...

Learn more

Edit ad




All time | May 30, 20 : : 2 . Show last 30 days

Campaigns

-+ Y Add filter
Search Segment Columns Jo 5% ¥ Maore

Campaign Budget Dp"mi?:i:;: Campaign type Impr. Views +J« View rate Avg. CPV

PENZA FEND DS

PEN - PEND
PEND.O7

PEND.O0
PEND.06 PEN26.05
PEMO.06 PENSE.05

PEND.00/day

PEND.O6 PENS6.05

1-50f5




s 5 .
o Y Add filter Q - m (i) & - : -
Search Segment Columns Reports Download Expand More
D [ ] Ad group Status Max. CPV Views Avg. CPYV View rate Cost licks CTR Vlew-thrgggli Conversions Canv. rate Cost / comv.
Mot eligible
E] & Ir-stream Campaign ended, PEND.13 655 PENO.OS 21.36% FEN30.23 11 0.36% o 0.00 0.00% PENG.00
Campaign remaoved
Mot eligible
D ® En display Campaign ended, PEND.TZ 20 PEND.OS 2.38% PEN1.60 o 0.00% 0 0.00 0.00% PEND.O0
Campaign removed
Total: Ad groups in your current workspace @ 675 PENO.05 17.27% PEN31.83 T 0.28% v} 0.00 0.00% PENO.OO
b Tatal: Campaign @ BTS FEMD 08 11.37% FEMN31.83 11 D28% 0 o.00 0.00% PENO.O0O
1-20f2

— J ra H
o Y Add filter Q = m [ & 0 ; »
Search Segment Coalumns Reparis Download Expand More
O e Ad group Status Max. CPY Views Avg. CPY View rate Cost Clicks CTR vuew—tht::l?:n Conversions Conv. rate Cost / conv.
Mot eligible
D . In-siream Campaign ended, PEND.T3 477 PEND.OG 32.70% PEM29.00 B 0.34% r] 0.00 0.00% PEND.OO
Campaign removed
Not eligible
O e En display Campaign ended, PEMD.13 4k PEND.O& 1.67% PENZ 98 0 0.00%% 0 0.00 0.00% PEND.OO
Campaign removed
Tetal, Ad groups in your current workspace @ 523 PEND.OG 12.35% PENZ1.96 3 012% ] 0.00 0.00% PEND.CO
L Total: Campaign (':'" 523 PEND.0& 12.35% PENZ1 .96 5 DA% o] 0.00 0.00% PENO.CO

1-20f2



B8 campaigns B3 Ad sets [7] Ads
View Setup . I Columns: Setup + "= Breakdown Reporls =

Campaign

spending limit Objective Buying type Campaign ID

Campaign

Publicacion de Instagram: « Puedes visitar mi... Highest volume 5/24.00 Traffic Auction 6260556932749
Lifatime

Publicacidn de Instagram: Mds conocidos como... Highest volurme 5/24.00 Traffic 6260565762749
Lifatimme

Publicacion de Instagram: Si estas interesad@,... # Highest volume 4 5/24.00 Auction 6260565387549

Ml View charts A Edit (WDuplicate  #*Pin Lifetime

Publicacidn de Instagram: La Semana Santa en.. Bid cap §/3000 Traffic Auction 6181318675749

Lifetirme

Publicacién de Instagram: Agenda tu cita agui Highest valume 5/100.00 Traffic Auction 6268025780549

Lifetime

Instagram FPost Highest volume $/120.00 Traffic Auction H267956368149
Lifetime

Publicacidn de Instagram: Después de tanto... Highest valume $/20.00 Traffic Auction 6226049620549
Lifetime

Publicacidn de Instagram: Tengan un buen domingo... Highest valurme 5/20.00 Traffic Auction 6219295057949
Lifetime

Publicacion de Instagram; Volando por Magdacity @... Highest valume S/20.00 Traffic Auction 6219159660749
Lifetime

Publicacidn de Instagram: Hace meses estaba con Highest volume 5/20.00 Teaffic Auction 6219070981149
Lifetime

Publicacidn de Instagram; g .. ..., #nature... Highest volurme 5/20.00 Auction 6216375040549
Lifetime

Publicacidn de Instagram: Abreath =% ... .. ... Highest volume 5/20.00 y Traffic Auction 6215124350749
Lifetime

Publicacidn de Instagram: La Hollywood Sign es el Highest volume S/20.00 Teaffic Alction 6214929568149

Lifefime




< Ad insights 4 Ad insights

Overview @ Comments

Saves
People Reached

. Shares
Content Interactions

Profile activity

Ad goal Profile activity ®
Profile visits

From latest ad s i
Profile visits

Follows

26,600

People Reached 384

Profile visits
Impressions from latest ad

Spend PEN30.00 of PEN30.00
100% spent

Content Interactions ©

Cost per profile visit PENOQ.O8
Likes

Status Completed
Comments

@ Q ® @ @ Q ® @




Global Migration Network

Analytics | Gjobal Migration Network

™\
All Users ) | Add comparison

Reports snapshot

New users @

5.1K

Active users @

5.1K 48s

User activity over time © -

® 30 DAYS

1.5K

7 DAYS

317

€1 0av

39

vy @ -
EVENT NAME KEY EVENTS

No data available

Average engagement time per active u

@) New users by
> Firstuser primary channel group (Default... ~

QOrganic Social _
Organic Search _
Paid Other .

f

[

Referral

Unassigned

1K 1.5K

View user acquisition =2

User activity by cohort @ -

Based on device data only

Week D Week 1 Week 2 Week 3 Week 4 Week 5
All Users 100.0% 1.4% 0.5% 0.4% 1.1% 0.9%
May 17 - May 23
May 24 - May 30
May 31 - Jun 6
Jun7-Juni3
Jun 14 - Jun 20

Jun 21 - Jun 27

6 weeks ending Jun 27

View retention =

@ - Sessions~ by
Session primary ch...~
SESSION PRIMARY

Direct

Organic Social
Paid Social
Organic Search
Referral

;’aid Other

Unassigned

PAGE TITLE AND SCREEN ..
EB-3 Green Card & Immigrati..
Become a Partner | Global Mi...

EB-3 Visa Unskilled Category ...

Apply for EB-3 Visa USA | Sta...

Sponsors - Global Migration ...

EB-3 Sponsors inthe U.S. | Gl...

Begin Your Process - Global ...

View pages and screens >

@ - chased by Item ] @ -~

ITEM NAME

No data available

$0.20

View user acquisition cohorts =

ITEMS PURCHASED

No data available

View ecommerce purchases =

@ -

SESSIONS
2K

17K

1.4K

1.2K

131

87

49

View traffic acquisition =2

@ -

Key events~ by Plat

Gotoreport [

This year (Jan - Today) Jan1-Jul3, 2026 =~

Active users~ by Country @ -

COUNTRY ACTIVE USERS

United States 1K
Brazil 708

Canada 474

Colombia 455

Bangladesh 393

Peru 360

Singapore 164

View countries >

@ -

EVENT NAME EVENT COUNT

video_progress 45K
video_start 13K

scroll 11K

page_view 9.9K

video_complete 9.7K

session_start 6.6K

first_visit 51K

View events =

No data available

View tech details 2>




Global Migration Network

Global Migration Network Gotoreport [

Al Analytics

Add comparison -} This year (Jan - Today) Jan1-Jul3,2026 ~

(€Y Anusers )

Traffic acquisition: Session primary channel group (Default Channel Group) @ -

Add filter

Sessions by Session primary channel group (Default Channel Group) over time

11 18 25 01 15 01 o8 22 29 05 12 19 26 03 10 17 24 31 o7 14 21 28
Feb Mar Apr May Jun
4 Total @ Direct Organic Social 4 Paid Social Organic Search 4 Referral
O\ Search.. Rows per page: 10 1-100of 10
=2 Session primary..Channel Group) ~ =+ 4 Sessians Engaged Engagement Average engagement time Events per Event count Key events Session key event Total
sessions rate per session session Allevents ~ All events ~ rate revenue
Allevents ~
] Total 6,559 3,377 51.49% 37s 16.05 105,287 0.00 0% $0.00
100% of total 100% of total Avg 0% Avg 0% Avg 0% 100% of total
L Direct 2,036 (31.04%) 990 (29.32%) 48.62% 41s 14.78 30,088 (28.58%) 0.00 (-) 0% $0.00 (-)
2 Organic Social 1,697 (25.87% 1,250 (37.02%) 73.66% 36s 19.00 32,249 (30.63%) 0.00 (-) 0% $0.00 (-)
3 Paid Social 1,422 (21.68%) 195 (5.77%) 13.71% 1s 3.54 5,035 (4.78%) 0.00 (-) 0% $0.00 (-)
4 Organic Search 1,163 (17.73%) 836 (24.76%) 71.88% Tm12s 28.89 33,601 (31.9 0.00 (-) 0% $0.00 (-)
. 5 Referral 131 (2%) 98 (2.9%) 74.81% Tm14s 2418 3,168 (3.01%) 0.00 (=) 0% $0.00 (-)
6 Paid Other 87(1.33%) 24 (0.71 27.59% Os 5.08 442 (0.42%) 0.00 (-) 0% $0.00 (-)
¥ Unassigned 49 (0.75%) 9 (0.27%) 18.37% 27s 6.88 337 (0.32%) 0.00 (—) 0% $0.00 (-)
8 Organic Video 10 (0.15%) 9 (0.27%) 90% 2m 34s 26.20 262 (0.25%) 0.00 (-) 0% $0.00 (-)
9 Cross-network 7(0.11%) 0 (0%) 0% 9s 9.43 66 (0.06%) 0.00 (-) 0% $0.00 (-)
10 Al Assistant 1(0.02%) 1 (0.03%) 100% 1m31is 39.00 39 (0.04%) 0.00(-) 0% $0.00 (-)




) Global Migration Network
Al Analytics = G|obal Migration Network Gotoreport [
9 All Usersjl Add comparison This year (Jan - Today) Jan1-Jul3, 2026 ~
Pages and screens: Page title and screen class(@ -
Add filter ~+
Views by Page title and screen class over time Day v
400
04 11 18 25 ?EV 15 22 01 os 15 22 29 05 12 19 03 10 17 24 31 07 14 21 28
Jan Mar Apr May Jun
4 Total @ EB-3 Green Card & Immigration Services | GMN Become a Partner | Global Migration Network 4 EB-3 Visa Unskilled Category | Green Card USA | GMN Apply for EB-3 Visa USA | Start Your Green Card Process Today 4 Sponsors - Global Migration Network
Q_ search... Rows per page: 10 - Goto: 1 1-100f 122 >
= Page itle and screen class - + ¥ Views Active users Views per active user Average engagement time per active user Event count Key events Total revenue
All events = All events -
Total 9,897 5,054 1.96 48s 105,287 0.00 $0.00
100% of total 00% of total Av Avg 0% 100% of tota
1 EB-3 Green Card & Immigration Services | GMN 4,563 (46.1%) 2,735(54.12%) 1.67 36s 79,230 (75.25%) 0.00 (=) $0.00 (=)
2 Become a Partner | Global Migration Network 1,670 (16.87%) 1,494 (29.56%) 112 1s 5,440 (5.17%) 0.00 () $0.00 (—)
3 EB-3 Visa Unskilled Category | Green Card USA | GMN 634 (6.47%) 392 (7.76%) 1.62 1m 14s 2,257 (2.14%) 0.00(-) $0.00 (-)
4 Apply for EB-3 Visa USA | Start Your Green Card Process Today 512 (5.17%) 274 (5.42%) 1.87 47s 2,347 (2.23%) 0.00 (-) $0.00 (-)
5 Sponsors - Global Migration Network 489 (4.94%) 261 (5.16%) 1.87 1m 25s 1,446 (1.37%) 0.00(-) $0.00 (-)
6 EB-3 Sponsors in the U.S, | Global Migration Network 477 (4.82%) 245 (4.85%) 1.95 1m 33s 2,002 (1.9%) 0.00(—) $0.00 (-)
7 Begin Your Process - Global Migration Network 470 (4.75% 290 (5.74%) 1.62 38s 1,338 (1.27%) 0.00 (-) $0.00 (-)
8 Page not found - Global Migration Network 293 (2.96%) 278 (5.5%) 1.05 Os 1,078 (1.02%) 0.00(-) $0.00 (-)
9 About Us - Global Migration Network 169 (1.71%) 100 (1.98%) 1.69 40s 494 (0.47%) 0.00 (-) $0.00 (=)
10 GMN | EB-3 Green Card & Immigration Services 126 (1.27%) 79 (1.56%) 1.59 34s 2,765 (2.63%) 0.00(-) $0.00 (—)




Global Migration Network

= . & v}
Ml Analytics  Gjopal Migration Network ot onEreny B
(@ Aiusers ) | Add comparison - This year (Jan - Today) Jan 1-Jul3,2026 ~

Demographic details: Country @ -

Add filter +
Active users by Country over time Day -
300
04 11 18 25 01 o8
Jan Feb
@ Total @ United States Canada € Brazil Bangladesh A Colombia
Q Search. Rows per page: 10 - Goto: 1 1-10 of 139 >
= Country ~ + 4 Active users New users Engaged Engagement Engaged sessions per Average engagement time Event count Key events User key_event Total
sessions rate active user per active user Allevents ~ Allevents ~ rate revenue
Allevents ~
Total 5,054 5,071 3,377 51.49% 0.67 48s 105.287 0.00 0% $0.00
00% of total 100% of total 100% of total Avg 0% Avg 0% Avg 0% 100% of total
1 United States 1,040 (20.58%) 1,036 (20.43%) 716 (21.2%) 58.78% 0.69 45s 23,250 (22.08%) 0.00(-) 0% $0.00 ()
) Brazil 708 (14.01%) 711 (14.02%) 145 (4.29%) 18.86% 0.20 16s 7,230 (6.87%) 0.00 (-) 0% $0.00 (-)
3  Canada 474 (9.38%) 472(9.31%) 699 (20.7%) 70.18% 1.47 1m 40s 22,203 (21.09%) 0.00 (-) 0% $0.00 (-)
4 Colombia 455 (9%) 466 (9.19%) 107 (3.17%) 21.97% 0.24 4s 2,089 (1.98%) 0.00(-) 0% $0.00 (-)
5  Bangladesh 393 (7.78%) 391 (7.71%) 463 (13.71%) 74.2% 1.18 1m 54s 15,236 (14.47%) 0.00(-) 0% $0.00 (-)
6 Peru 360 (7.12%) 366 (7.22%) 60 (1.78%) 16% 0.17 1s 1,550 (1.47%) 0.00 (=) 0% $0.00 (-)
7  Singapore 164 (3.24%) 164 (3.23%) 29 (0.86%) 15.34% 0.18 17s 2,306 (2.19%) 0.00(-) 0% $0.00 ()
8  Hungary 146 (2.89%) 144 (2.84%) 200 (5.92%) 71.94% 1237 1m 30s 3,696 (3.51%) 0.00 () 0% $0.00 (-)
9 Philippines 129 (2.55%) 128 (2.52%) 113 (3.35%) 78.47% 0.88 37s 2,375 (2.26%) 0.00(-) 0% $0.00 (-)

10 China 98 (1.94%) 93 (1.83%) 23 (0.68%) 21.9% 0.23 15s 566 (0.54%) 0.00(-) 0% $0.00 (-)




N |

Analytics

Global Migration Network

Global Migration Network

~
All Users ) | Add comparison -
2

Events: Event name © -

Add filter -+

Event count by Event name over time

04

Jan

¥ Total

S s’ 0

13 18 25 01
Feb
® video_progress video_start @ scroll page_view 4 video_complete
Q Search
Event name
Total
1 video progress
2 video_start
3 scroll
4 page_view
5 video _complete
6 session_start
7 first visit
8 user_engagement
9 click
10 form_start

4+ Event count

105,287
100%

fota
44,994 (42.73%)
13,272 (12.61%)
10,591 (10.06%)
9,897 (9.4%)
9,653 (9.17%)
6,601 (6.27%)
5,071 (4.82%)
3,925 (3.73%)
758 (0.72%)

228 (0.22%)

This year (Jan - Today)

Total users

5,057
of total

1,887 (37.31%)
1,933 (38.22%)
2,434 (48.13%)
5,048 (99.82%)
1,274 (25.19%)
5,045 (99.76%)
5,043 (99.72%)
1,442 (28.51%)

519 (10.26%)

192 (3.8%)

Rows per page:

Event count per active user

20.83
Avg D%

23.86
6.87
4.37
1.96
7.58
1.31
1.01
2.74

1.46

10 - Goto: 1
Total revenue

$0.00

$0.00(-)
$0.00(-)
$0.00(-)
$0.00(-)
$0.00 (-)
$0.00(-)
$0.00 (-)
$0.00 (-)
$0.00 (-)

$0.00 ()

Gotoreport [4

Jan1-Jul 3,2026

1-10 of 16

BK

4K

2K




TI326, 7T:56 PM

,e

Workspace

onE®D

<

Tag Manager

Versions

Overview
Tags
Triggers
Variables
Folders
Templates

Show less

All accounts » Global Migration

Metwo

Google Tag Manager

www.globalmigrationlaw.com ~

Admin

Tags

O

Mame “T

GA4 Click - Book Consultation
Button

GA4 Click - Client Form Button
(Desktop)

GAd Click
(Mobile)

Client Form Button

GA4d Click
Button (Desktop)

Partnership Form

GA4 Click

Button (Mobile)

Partnership Form

GA4 Scrol

GA4-Conf

Type

Google Analytics:

GAa4d Event

Google Analytics:

GA4 Event

Google Analytics:

GA4d Event

Google Analytics:

GA4 Event

Google Analytics:

GAd Event

Google Analytics:

GA4d Event

Google Tag

S amreb varkes =-m = [
C}\ 22arcnmn WOorrxs 9 =
== - =
ey ErERE m

Firing Triggers

@ Click - Book Consultation
-
= Button
. Click - Client Form Button
o |

(Desktop)

Click - Client Form Button
(Mobile)

#T™y Click - Partnership Form
%’ Button (Desktop)

Click - Partnership Form
Button (Mobile)

Scroll Trigger

@ Initialization - All Pages

Q,

MNew

Last Edited

a month ago

o

month ago

a month ago

a month ago

a month ago

a month ago

2 months
ago



Nordel Smiles

. ) .
ol Analytics Nordel Smiles Gotoreport [4

All Users Add comparison + Last 12 months Oct 2, 2024 - Oct2,2025 ~

Reports snapshot

Active users @ New users @ Average engagement time per active user @ @) New users by First user primary channel group (Default Channel Group)~ @ - Sessionsv by @ -
42K 4.2K 535 > Session primary channel group...~
SESSION PRIMARY CHAN... SESSIONS
250 gani Organic Search 4K
Direct ] Direct 891
200 ) .
Organic Social l Unassigned 171
150 Unassigned o
g Organic Social 155
100 Referral I Referral 44
50 Paid Search ‘ Paid Search 4
0 1K 2K 3K
01 01 01 0
Jan Apr Jul
View user acquisition > View traffic acquisition >
Active users~ by Country @ - User activity over time @ - Average 120d value by @ -
Firstuser primary channel group (Default Channel Gro... ¥
COUNTRY ACTIVE USERS 1K @30 DAYS
Canada 2.8K 717
- 800
United States 994 [ ] B 7DAYS
India 66 0 147
United Kingdom 60 i
- g 1 DAY No data available
400
Ireland 38 23
German 36
o Y m 200
“ Philippines 31 | $0.00 $0.20 $0.40 $0.60 $0.80 $1.00
’ 01 01 01 01 0
Jan Apr Jul Oct
View countries = View user acquisition cohorts >

No data available

View tech details >

© 2025 Google | Analytics home | Terms of Service | Privacy Policy | [ Send feedback



https://analytics.google.com/analytics/web/?authuser=0&hl=en_US&utm_source=pdfReportLink#/a349969791p483011768/reports/reportinghub?params=_u..nav%3Dmaui%26_u.dateOption%3Dlast12Months%26_u.comparisonOption%3Ddisabled
https://www.google.com/analytics/?hl=en-US
https://www.google.com/analytics/tos.html?hl=en-US
https://www.google.com/policies/privacy/?hl=en-US

NewSmileDentallmplant

i Analytics  NewSmileDentallmplant Gotoreport [4

All Users Add comparison + Last 12 months Oct 2, 2024 - Oct2,2025 ~

Reports snapshot

Active users @ New users @ Average engagement time per active user @ @) New users by First user primary channel group (Default Channel Group)~ @ ~ Sessionsv by Q -
3.8K 38K 515 > Session primary channel group... v
SESSION PRIMARY CHAN... SESSIONS
R L
500

Paid Search 24K

Organic Search 1.4K

Organic Social . Direct 823
300 —
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